
Impact of AIOs

Some good news for SEO…
and some challenges too!



This is how AIOS 
appear today



Released to US public 
search 14 May 2024 
at Google I/O



We track AIOs and 
their impact on our 
clients. Here’s what 
we’ve seen.



How often do AIOs appear in search results?



Initially, AIOs went 
from 17.4% to 
7.6% over the first 
few weeks after 
introduction

Source: seoClarity estimate based on client keyword sampling



Now at 10.4% of US 
Desktop keywords (the 
highest ever). and…



9.5% of US Mobile 
keywords – Doubled 
during the March 2025 
algorithm update!



AIOs now powered by 
Gemini and appearing for 
more technical questions



AI Mode experiment now 
in Google Labs 



Almost all AIOs are 
informational in intent



But transactional 
grew last month



Even when intent is 
transactional, AIO 
tends to be mostly info

9/8/2024 10/9/2024



Transactional keyword. 
Notice informational 
intent of the AIO, so not 
really competing



Here are the industries 
showing the most AIOs



Also note that Google 
is already testing 
placing ads in AIOs

Google test of
Ads in AIO



Our recommended strategy



How to rank in an AIO



Sources in an AIO 
(expanded by the user)



They're actually “check 
sources” that verify the 
AI-generated text



In SGE, no significant 
correlation between 
sources and top results



Now 99.5% of AIOs 
have at least one 
source from top 10!

Full research paper at bit.ly/aio-impact



80% of AIOs have 
sources matching the 
top 3 organic results

Full research paper at bit.ly/aio-impact



50% of AIOs have a 
source matching the 
#1 organic result

Full research paper at bit.ly/aio-impact



77% of AIOs have ALL 
sources that match 
the top 10 organic!!!

Full research paper at bit.ly/aio-impact



So how do you appear in an AIO?



AIO SEO is now…SEO

Identify 
Opportunity

Optimize 
Content

Track 
Performance

Ensure 
Discoverability



But lower-ranked pages 
still have a chance!



Atigro Agency used 
seoClarity Content 
Fusion to get all these 
clients into AIO sources



Should I want to try to appear in AIOs?



Keep in mind though… 
AIOs represent a tiny 
fraction of the traffic 
potential of most sites



…and they are very 
volatile from day to day!



…and they don’t last 
over time



What’s on the horizon?



“Organized with AI” 
results now live for 
recipes. Google says 
will roll out to other 
verticals in the future



So what did we learn?



So what did we learn?

AIOs show for ~4% of all KWS

Intent is mostly Informational

AIO SEO is…SEO (& AI content 
optimization)

AIOs likely not impacting traffic much


	Slide 1: Impact of AIOs
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37

